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Multinational tax policies have been the subject of much debate in recent years,

and there is interest in how we make decisions about tax as well as how much

we pay and where.

OUR TAX POLICY

Our Code of Business Principles requires all Unilever companies to comply with

the laws and regulations of the countries in which they operate, and this applies

just as much to taxation as to any other issue.

Our approach to tax seeks to align the long-term interests of all our

stakeholders, including governments, shareholders, employees and

communities. In making decisions about tax, we look to be consistent with

international best practice guidelines, such as the OECD Guidelines for

Multinational Enterprises.

In addition, steps taken to plan our tax position must be consistent with the

normal course of our business operations and reflect our corporate strategy.

Unilever seeks to develop strong relationships with tax authorities based on

transparency and trust and to help countries in which we operate to improve the

functioning of their local systems.

Our Code encourages our businesses to represent their views on the

formulation and administration of tax laws, either directly or through trade

associations and similar organisations.

We believe that a fair and transparent tax system can contribute to the fight

against poverty and corruption. We recognise that tax payments make a

significant contribution to helping governments fund policies to help lift citizens

out of poverty.

HOW MUCH TAX DOES UNILEVER PAY?

Unilever's commercial activity generates considerable tax income for the

governments in the countries in which we operate.

In 2011, we paid a total of €1.2 billion in corporation taxes. In addition, we pay

and collect numerous other taxes, such as employee taxes, sales taxes,

customs duties and local taxes.

TRANSFER PRICING

National governments are concerned about how multinational companies

account for the value of sales between their operating subsidiaries, as 'internal'

prices could be set at artificially low levels to reduce profits in high-tax

countries. Both governments and NGOs are increasingly scrutinising

companies’ tax practices as they are keen to ensure that taxes are not ‘lost’ to

countries, thereby depriving them of income and development.

Our own worldwide policy on transfer pricing is in line with current best practice

guidance issued by the OECD. It is based on the so-called 'arm's length'

principle to determine payments.

We continue to engage with the OECD on this issue and will review our policy in

line with any new guidance.

GOVERNANCE

Our Board’s Audit Committee is responsible for overseeing our policy on tax

planning. This Committee comprises only independent Non-Executive Directors.

The Financial Leadership team, chaired by the Chief Financial Officer, is

responsible for Unilever's tax strategy.

LOCAL ECONOMIC IMPACT STUDIES

Unilever has carried out three country studies, mapping our economic impacts.

The first study, with Oxfam in Indonesia, explored the links between wealth

creation and poverty reduction. Of the total value created by the business in

2003 (the year the study focused on), it was found that the Indonesian

government received an estimated 26% of the total.

In the second study, Unilever asked INSEAD to examine the economic impact of

its operations in South Africa in 2008. The study revealed that, among other

findings, the direct and indirect contribution of Unilever South Africa on
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government tax revenues totalled R4 billion, equivalent to almost 0.9% of all

government revenue.

Vietnam's Central Institute for Economic Management (CIEM) also carried out a

study of our economic footprint in Vietnam. Published in 2009, the study found

that Unilever Vietnam is a substantial taxpayer in the country, with total sales

representing 1% of Vietnam's GDP (gross domestic product), and directly

employing 1,200 people and creating up to 8,000 indirect jobs.
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